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Fc Barcelona in Economic View
[bookmark: _GoBack]FC Barcelona is one of the clubs with a long history in the football arena. It was founded in 1899 by a Swiss gentleman called Hans Gamper together with a group of young men who did gymnastics and other athletic games. They saw sport as a new and modern activity with which they wanted to identify in the region. During those days, football was still amateur and progressed thanks to the enthusiasm of the players, who served both as members and directors of the club. Although the founder members of the club included foreign individuals in Barcelona, it was how they were able to meet local talents and players. Therefore, the club took the name of the city, and the crest included the cross of St George on the top of the four red stripes on a yellow background, which is the representative symbols of the city of Barcelona and the Catalan nation, respectively. Barcelona club has also won the hearts of the loyal fans not only in Spain but across the world. It is well known as Barca and is defined by the slogan ‘more than a club' which well signifies its implication with the society around it. Barcelona's identity is also well promoted by its supporters Clubs in all continents. These members work hard to maintain the record the club has set over the years. The club's history is also associated with good football. The club has always been associated with attacking football rather than defending their goal posts (Lago, Carlos, and Alexandre, 2010). This style of football is evident in the way the club has attracted some of the best strikers in the world Maradona, Kubala, and more recently, Ronaldinho and Messi. But the success of these major football stars in the club has always been complimented by the local players that have come up through the club's youth system. Barca also promotes other sports that include basketball, handball, volleyball, field hockey, ice hockey, figure skating and wheelchair basketball. When describing the magnitude of FC Barcelona, we cannot assume the majestic grandeur of the Camp Nou stadium, which was inaugurated in 1957. This is where the talents are manufacture to steer the legacy of FC Barcelona. 
Barcelona has immersed quite a big fortune since it was founded back in 1899. It is ranked as one of the wealthiest clubs in the world today (Chadwick, Simon, and Dave Arthur, 2008). In 2017, Forbes ranked it as the third wealthiest club after Manchester United and Real Madrid. The club's estimated total net worth is about $3.64 billion. The club is worth billions of dollars today because of some reasons. When players such as Neymar are bought, the brand value of the team increased. This can be leveraged into boosting the revenue through in a crease in jersey, ticket sales, and growth in sponsorship details. This is similar to what high movie productions do, rope in a massive star and be assured of excellent opening day/weekend collections. Another reason as to why the club is worth of billions today is through the broadcasting rights enjoyed in the whole world. Domestic and international television rights constitute a key part of Barcelona's revenue. Most of the European leagues are watched around the globe, and that brings in money to the teams. In La Liga, Barcelona and Real Madrid take home 40% of the revenue generated from broadcasting rights. Barcelona receives a total of €179.8m from broadcasting rights.  The income on match days also plays a key role in the billions of dollars Barcelona is worth of today. Ticket sales are extremely vital for football clubs. The money received from the sale of tickets is needed for the day to day running of the club. Clubs like Barcelona has introduced season tickets to benefit both the club and the fans. On a match day, Barcelona receives a total of up to €186.9m. Another way through which Barcelona makes a lot of money is through commercials. Commercials essentially cover revenues from the sales of merchandise as well as sponsorship and stadium tours. The money received from sponsorship is far the most. Top clubs in Europe have a host of sponsors. Barcelona ended their refusal of corporate sponsorship before the commencement of the 2011-2012 season, signing a five-year deal with Qatar investments which means the Qatar foundation was on the club's shirt for the rest of the season. It was then replaced by Qatar Airways until 2016. Since the beginning of the 2017-2018 season, Rakuten has been the club's primary shirt sponsors. Barcelona's kits are manufactured by Nike. Over the years, Barcelona has also helped promote many commercials with players being the ones used to support different brands. Players such as Neymar have advertised Gillette brands across the world. Barcelona has also helped to promote Qatar Airways who were their main sponsors in different seasons of football. The club's commercials are valued at $1,388m. Also, by winning tournaments, clubs not only make fans happy but also bring in money. The prize money helps to steer the club to success in different arenas of football. Winning trophies also helps to lure sponsors who will pump in cash into the football club. Barcelona has won many trophies including in La Liga trophies, Copa Del Rey and UEFA champions league which generate a lot of income for the club. Barcelona also has a right amount of debt to clear and pay huger wages, but with its huge revenues and the potential to increase it further they can afford to pay huge amounts of transfer fees. In a breakdown, the club's operating income is valued at 102.1 million dollars; the net worth is $3.64billion, match day is €116.3m, commercials €186.9 and broadcasting rights at €179.8m. These are the reasons that make Barcelona one of the wealthiest clubs in the world. 
Barcelona being one of the richest clubs in the world, it is no surprise their superstar players are some of the highest-earning athletes in football. The club currently has the most expensive wage bill in the world.  Being one of the highest income earners, Barcelona ensures that their players are well paid to make them perform on a top level for the club. As we know, every club wants to get the best out of their players, but finance plays a key role in any club's success. When a player is signed in the transfer window, he is given a contract depending on the player's skills and the amount which does not hurt the club's budget. As a team, each player has a contract with the club and the amount he will make in the stipulated timeline of the contract. At the start of the year, the club board gives the manager an idea about the current financial conditions of the club. Then the manager projects the amount of money that will be remaining at the end of the year. The sale or loaning of players is essential to raise extra cash for the club to meet the wages of the players and the staff. When a club finds sustainability in its income, the club plans for new signings and also salary increment for some players. As a result, the club gives players the best wages they deserve. The division of income a club generates depends on the contracts signed by different players. Lionel Messi, for example, is a world-class player in Barcelona. The amount of money he gets is much more as compared to other players. Messi's wage per year is about £48 million until his contract expires in 2021. There are other players also like Luis Suarez, Gerard Pique and Andreas Iniesta who are veterans at the club and are therefore paid a good salary.  The wages paid to the players in Barcelona depend on the contract terms signed by an individual player (Frick, 2007). If the makes more income in a certain year, then there is an increment to one's salary to motivate the players.
Barcelona is sponsored by a Japanese company Rakuten. The company signed a four-year agreement from July 1st, 2017 whereby the company becomes the club's main global partner. The agreement will stand until June 30 202, with the option of a one-year extension. The club will receive 55 million euros per year of the contract. The firm's logo will appear on the front of the first team shirt. Rakuten Company is one of the world's leading internet service providers, and Barcelona intends to form an important part of its plan for global expansion. Barcelona also confirmed a long-term contract extension with American kit manufacturers Nike that will see the Catalan giants make at least 155m euros a season from 2018. The deal will run until 2023 when Barcelona members will have the chance to vote in favor of a further five-year extension. The figure puts the club at number one in the world for sponsorship in the sports industry. The fixed rate of the contract increases 48 percent and the royalties also increase. This is a big boast the club's aim to break the one billion euro revenue barrier by 2021. The club also extended their sponsorship deal with German automotive manufacturer Audi for a further four years. Audi will continue to provide players and staff with cars. Gillette also became a premium partner of the club in the next three years. The personal care brand has advertising inside and outside of the Camp Nou where it has been visible to the press. The brand will increase its presence on FC Barcelona's social networks and digital platforms. The main reasons for this sponsorship deal by Gillette has increased its awareness across the world and hence increase sales. Also, through the deal, the company reduces competition from other potential companies. Repositioning their brand is another reason for this. The company has already managed to establish a new office in New York through Barcelona's popularity. 
In the contemporary society, money plays a key role in every major sport, including football. It is one of the most lucrative industries in the world regarding both business and entertainment. We also know that competitive European Football leagues are watched by fans every corner of the world be it Bundesliga, Serie A, La Liga and England Premier League. England's top flight Premier League is one of the most popular football leagues in the world. Television deals increase the prize money these top flight leagues receive. The prize for the England Premier League is valued at around 2.7 billion Euros, and it places them above other leagues. With television deals, even the rock bottom teams are still likely to take home around 100million euros for a season. In La Liga Spain, they top winners get around 1.85 billion Euros. Barcelona and Real Madrid are top earners since they have their television deals as compared to other teams. The third top earner is in Serie A at around 914 million euros. It is followed by Ligue 1 in France at approximately 579 million euros and then the Bundesliga in Germany at 556 million euros.
Barcelona has outsmarted other teams struggling to rise through the ranks in La Liga. It is one of the well-performing teams not only in Spain but across the globe. Barcelona and Sevilla are both teams in La Liga. Comparing these two teams, Barcelona has won a total of 70 trophies in all competitions much more than Sevilla which has only won 12 trophies. In an economic view, more trophies won by Barcelona implies they are more in revenue generation than Sevilla (Espitia, Manuel, and LucÍa, 2004). Also, a survey done in Spain shows that Barcelona has many fans across Spain than other La Liga teams. Fans contribute to revenue a club generates through the sale of tickets. Therefore, Barcelona generates more income than Sevilla through the sale of tickets to their fans. 
In conclusion, clubs generate income through television rights, sponsorships, and the sale of tickets on match days and merchandise sales. Barcelona is one of the successful clubs in the world because it has perfected in all these arenas thus attracting more fans, sponsors and high rated players who help raise money for the club.
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